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w. «4 PRO»: To Georgakas Consulting
Group ETIE Aavadper éva véo, mpwro-

TTOPIAKG TTaKETO UTINPETILY, TO AEYOUEVO «4
PRO», o oroio kaAurrtel téooepic veupalyr-
KOUG TopEig, yia tnv vyij kabnuepivij Aei-
Toupyia 6Awv Twv emxelprigewy Kai idiaftepa
Twv pikpopeoaiwy. Ta «4 PRO» eivar ave-
cdpunra mpoypdppava «Eqappoopévng Zup-
PouAeutikijcy, Ta omoia efvar oxebiaopéva pe
TpdrTo mou va mipooappéoval otic avdyKes
kdBe emxeipnong (mpotdoeig customized):
— To ComPro, eivar npdypappa oxediaopoi
ETAIPIKI}G TAUTOTNTAG Kal BACIKIG EMKOIVW-
viakrj¢ mpoPoAri¢ Twv emxeipioEwy.
— To FinancePro, eivai mpéypappa avdrru-
&nG kar mapakoAoUBnoneG twv xpruatooiko-
VOUIKWY AETOUPYIRV TWV EMXEIPHOEWY.
— To InfoPro, eivai mpéypappa e@appoyric
e&eIbikeupévwv AUTGEWY TTANPOQPOPIAKHC op-
ydvwong kai urrootripi&ng.
— To SalesPro, eivar mpéypappa avdrruéng
Kal mapaxkoAoubnang twv nwAfoewy twy &-
TIXEIPTTEWY.



