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[Mictonoinon tou npoypappatos

GECON BUSINESS ACADEMY

no us apxés tou 2005, o GEORGAKAS CONSULTING GROUP, cuvexifovias v
Suvapikh avantu§iakn tou nopeia, eykavidel pia véa enox Spactnpidttas n
onoia nepifapBavel v enéstaon tns etaipeias o€ KAIVOTOpIKES SPaoTNPISTNIES
alia kal o€ onpavukn avadiopyavwon kai Beftiwon twy AdN unapxouoUV
unNPEGILLV. To BNPAVIIKOTEPO YEYOVOs ToU Téxovos étous eival n enituxiis ofokARpwon
s npwins ceipds 1ou GECON Business Academy kal n évapén s Seltepns ceipas. To
GECON Business Academy eival éva npwrionopiakd kal nonudidotato eknaibeutkd
npSYPoppa Nou kallntel 4o ta PAcHA TWV ENIXEIPNCIAKLY AEToUPYILLY Kal
aneuBlvetal o€ enixeipnpQties M oTeNéxn enixelpHoewv NoU eniBUROVV pia oAokANPEN
KQI NEPIEKUKN KATGPTON o€ Gilous Tous Topels Tou kaBnpepivol management.
MNpdogara to exnaideutké npdypappa GECON Business Academy kai kat' enéktaon 1o
GEORGAKAS CONSULTING GROUP nictonoinBnkav and tov SieBvouss kipous
Bpetavike Opyavious INSTITUTE OF LEADERSHIP AND MANAGEMENT (ILM) ws
NapOXxeis avayvwplopévwy exnaibeutikuuv nictonoinukwy. Etor o enixeipnpaties o1 onoiol
Hetexouv oto 64 wplv npdypappa eknaideuons, Ba éxouv v eukaipia va
NICTONOINCOUV TS YVLWOEIS TOUS Kal and 1o Bpetavikd opyaviopsd. Ltov eknalbeutkd
topéa, 1o GEORGAKAS CONSULTING GROUP ouvexilel mv entuxnpévn SieEayuwyn
wv Bepaukv exnaibeutkiv ouvavinoewv «Business Breakfasts nou Eekivnoay 1o 2004
HE agoppn 1a 25 Xxpdvia s ETaIPEias O1o XWpo twv oupBoudeutikun unnpeoiiv. Epétos
1a «Business Breakfasts» opyaviivovial ce evdoenixeipnoiakd/Bepauxéd eninedo kal
kaUntouv K&Be Popad éva Idiaitepo eviapépov Bépa enxepnaiakns guoews. HEN
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SiopyaviisBnkav «Business Breakfast» yia tov Zuidoyo
AreuBuviiv Tevoboxeiwv Oeooanovikns XaAkiSikns, yia tov

Zuvbeopo Enxeipricewv MAnpogopikns Bopeiou EARdSos 0"‘?‘5‘ bpos us
(ZEMBE) kai yia ta péin tou ZuAdyou Dpovuotnpiwv Sunpeas Gean, A,
Kwv/vos lewpydxas.

Tévwv yAwoouw PALSO. Lus péxouces Spactmpidtntes tou
GEORGAKAS CONSULTING GROUP nepiftapBavovial enions: O enixeipnpauikds
avaoxediaopos oe Siolkntiko eninedo Kal Yevikdtepo opyavwoiakd eninedo (business
reengineering), n exndvnon oxediou pdpreuvyk (marketing plan), n pedén, n epappoyn
Kal n avanwén Sikwwv Alavikns NUWANons kabus kal n Sieaywyn epeuviuv KGBe €idous.
Akopa ota ev eeifel projects s etaipeias nepiNapBAveral kai n exnévnon evés
peyanou npoypappatos yia mv avantuén tou brand value yvwoths etaipeias. Enions, to
GEORGAKAS CONSULTING GROUP avaiapBavel v ofokAnpwiévn pelén kal
€pappoyn diapnpioukns npoPors,  pelém kai unoBonn ahoewy yia avantutiaka
kal enibotoUpeva npoypdppata s E.E. kal v avantuén ouotnpdtwy Siaxeipions
noiotntas. AnG us apxés Anpidiou tou 2005 Ba Byel «otov aépan 1o véo npwionopiakd
nakéto unnpeoiv INFOPRO to onoio kal nepidapBavel dies ts unnpecies
nAnpogopikns nou efval avaykaies o€ kaBnpepivia Badon and mv clyxpovn elAnVIKA
enixeipnon. To GEORGAKAS CONSULTING GROUP avaiapBavel €€ oflokinpou tov
OxeSIa0PO, TV EPAPHOYN KAl KATA KUPIO AGYO Y EVONOINCN TWV UNNPECILLY QUILLY o€
€va eviaio Nakéto to onoio Kai aneuBlivetal oe Gies us enixelnoers Nou efte SiaBétouy eite
dev HiaBérouv ninpogopiakh opydvwon. =
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